Bapuant Ne 29453

IIpu BBHIIONHEHUH 3aJaHUH C KPaTKUM OTBETOM BIMINIUTE B IIOJE UL OTBETa LU(PY, KOTOpas COOTBETCTBYET HOMEPY IPABUIBHOTO OTBETA,
WM 9UCIIO0, CIIOBO, TOCIIEI0BAaTeNbHOCT OyKB (ci10B) M mudp. OTBET cliemyeT 3amuchBaTh 6e3 MpoOenoB U KaKUX-TH00 JOMOTHHTEIbHBIX
CHMBOJIOB. Tak KaKk Ha 9K3aMEHE PacIO3HaBaHHE anocTpoda B OIaHKaX OTBETOB OyAeT 3aTpyAHEHO, 3alMCHIBAiiTe OTBET B MONHOH (opwme,
nanpumep: donotknow, BMecto don'tknow.

B 3amanusx, e Hy)KHO YCTaHOBHTH COOTBETCTBHE MEXIY ABYMs CTONOIAMH, OTBET 3aIlHINNTE B BHAE codeTaHHs OykB U nudp, codronas
a(aBUTHYIO MOCIIEAOBATENFHOCTh OyKB JICBOTO CTONONA. HekoTopsie maHHBIC IPAaBOrO CTONOLA MOTYT HCHOJIB30BATHCS HECKOIBKO pa3 MM
He ucroinb3oBarkest Boodie. Hanpumep: A1B1B4172.

Ecmn BApHUAHT 3aJaH YYHUTCJIIEM, Bbl MOXETE BIIMCATh WJIM 3arpy3uTb B CUCTEMY OTBCTHI K 3aJlaHUSIM C PA3BEPHYTBIM OTBETOM. Yuurens
YBUAUT PE3YJIbTAThl BbIIIOJIHEHUS sauaﬂnﬁ C KpaTKUM OTBETOM U CMOXKET OLCHHUTL 3arpy’K€HHBIE OTBETBHI K 3alaHUSIM C Pa3sBEPHYTHIM
OTBETOM. BEICcTaB/IcHHBIE YuuTeiaeM GauTbl OTO6pa3ﬂTCH B Balllell CTaTHCTHKE.

1. YcTaHOBHTE COOTBETCTBHE MEXAY pCINIMKaAaMHU-CTUMYJIaMU U OTBETHBIMH PEIIJIMKAMU. BBI6€pI/ITC OIMH U3 NPEAJIOKCHHBIX BApUAHTOB
OTBETA.

PEIUIMKU-CTUMYJIbI OTBETHBIE PEIUIMKN
1 — I must be off now. A — Yes, time flies.
2 —1It's good tg see you again. B — See you soon then.
3 — It seems a longtime since I saw you last. C — Me too.
4 — I'm crazy about football. D — Delighted to see you too.
E —TI'll see.

1) 1B2C3E4A 2) 1E2B3A4C 3) 1C2D3A4E 4) 1B2D3A4C

2. YCTaHOBHUTE COOTBETCTBHE MEXAY PCIUIMKAMHU-CTUMYJIaMU U OTBETHBIMH PCIIJIMKAMU. BBIGepHTC OIVH U3 NPEAJIOKCHHBIX BApUAHTOB
OTBCTA. OﬂHa OTBETHAs pPEIJINKA ABJIACTCA JIMIIHEH.

PEIUIMKU-CTUMVYJIbI OTBETHBIE PETIVIMKU
1. What do you like tea or coffee? A. Agreed.
2. Shall I carry the bag for you? B. Either will do.
3. What about going to the circus? C. It sounds great.
4. Will you translate this passage for me? D. That will be helpful.

E. Not sure I’ll be able to.

1) 1B2D3C4E 2) 1D2C3A4E 3) 1B2A3D4E 4) 1D2A3E4C

§ 1. My trip around Italy gave me the chance to try some of its regional cuisine. It was such a whirlwind that it is sometimes hard to
separate one place from another in my mind. My time in Bologna, however, is perfectly imprinted in my memory. There, I had a lunch date
to eat the most famous of Italian exports — spaghetti Bolognese!

§ 2. My friend Marco had invited me to Bologna. He always said one day I should visit his home city and eat the well-known Bolognese
dish, but, he added, "as you've never tasted it before." I had no idea what he meant, but about one thing I was sure; I had read in my
guidebook that the Bolognese sauce, which includes beef, onions, carrot, celery, tomato paste, meat, milk, salt and pepper, dates back to the
5th century!

§ 3. After my train pulled into Bologna station, I wandered towards the famous Piazza Maggiore, the very heart of the city. Passing by a
shoe shop window display, a pair of elegant shoes caught my eye immediately. "I must try those on," I thought. Upon entering the shop, an
assistant stepped forward to greet me. I began my request in faltering Italian, but the assistant smiled and quickly replied, "I speak English,
how can I help you?" "Thank you," I said, "I'd like to try on a pair of shoes in the window." The shop assistant said, "Well, of course, you can
try them on in the window, but everyone in the street will be able to see you!" I realised she had taken my words very literally! I Smiled,
"Sorry, I meant the shoes I'd like to try on are in the window display, but I'll try them on here," I said, sitting myself down on a chair, "in size
6, please." "Size 6? We have sizes 34 to 42." Suddenly, I remembered that sizing on the continent is different to that in the UK. "I'm sorry, that
would be size 39, please." I was happy to find that the shoes fitted perfectly.

§ 4. After shopping it was time to head for food I found myself back at the piazza to find Marco had already arrived. We made our way to
his grandmother's home for lunch. She was waiting to greet us at the door. I could smell the aroma of home cooking. "I can't wait for the
spaghetti Bolognese," I exclaimed.

§ 5. Grandma looked confused. "Spaghetti? In Bologna, we never serve spaghetti with Bolognese sauce. We use thick pasta like
fettuccine or tagliatelle." Smiling, Marco said, "I told you you'd be surprised. Bolognese sauce might be eaten with spaghetti all over the
world, but never in Bologna!" I must say, Grandma's Bolognese was perfect. It had been a lovely day with smart new shoes, great company
and delicious food. I could hardly complain!

3. TIpouwnraiite TekcT. OTBETETE Ha BOIPOCHL

The writer says that Bolognese

1) is made in a particular way in Bologna. 2) is a very traditional dish. 3) doesn't always include the same ingredients.
4. TIpounraiite TekcT. OTBETHTE Ha BOIPOCHI.

In the shoe shop, the assistant
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1) misunderstood the writer's request. 2) had difficulty in speaking English. 3) didn't understand the writer's Italian.
5. IlpounTaiite TekcT. OTBETHTE HA BOIIPOCHI.

‘What problem did the writer have regarding her shoe size?

1) Her feet are larger than the average Italian's. 2) The shop had run out of her size. 3) She didn't understand the size system.

A few years ago, a company called Space Marketing came up with a plan to send a mile-long advertisement into space. Using light
reflected from the sun, it would beam out a message as large as the moon that could be seen by every single person on the planet as it orbited
the Earth.

This would have been one advert that couldn't have been thrown out with the junk mail or switched off by remote control. (1)
Advertising standards agencies eventually decided not to allow Space Marketing to go ahead with their plans and they were forced to abandon
them, but not before several major companies had made serious enquiries about launching their logos into space.

Space may indeed be the final frontier for advertisers, because on Earth we are already surrounded by advertising wherever we are and
whatever we are doing. (2)  There are the promises of health and vitality on the cereal packet weate from this morning, for example, and
the ad that we saw on the side of the bus we caught to work. Most of the time, we are probably not even aware of these less obvious
advertising tactics, but that doesn't mean that they aren't effective. (3)  You are in a packed cinema, watching the latest Hollywood
blockbuster. There are adverts before the film or during a break in the film, but are there any during the film? Well, look carefully at the make
of car your favourite actor is driving. And what about his watch? Can you see what brand it is? Chances are, you can, and the company that
owns the brand is likely to have paid thousands for it to appear in the film.

Whilst products are most often placed' in this way in movies and TV series, they also sometimes appear in music videos, video games,
plays and even books. (4)  You may not realise you are being influenced by a technique that sounds so simple, but advertisers consider
product placement to be a highly effective form of advertising. After all, they would not be willing to spend as much money as they do on it if
they didn't truly believe it worked.

In fact, associating products with cool, exciting lives seems to be one of the most common forms of advertising. (5)__

And let's not forget the power of pure entertainment (6)  If the consumers are looking forward to the next 'episode' of an ad, once
again the product has become associated with something 'cool" and is therefore likely to See a considerable rise in popularity.

So, whether Space Marketing eventually succeeds in launching ads into space or not is perhaps a less important issue than it might seem.

6. IlpounTaiite TekcT. 3anonHuTe MPonyck (1) oMHUM U3 MPEATOKEHHBIX TEKCTOBBIX ()parMeHTOB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and magazines, there is a whole 'other
world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take "product placement', for example.

11 2)2 3)3 4)4
7. IlpounTaiiTe TEKCT. 3aOIHUTE MPOMYCK (2) OMHUM U3 MPEUIOKCHHBIX TEKCTOBBIX ()parMeHTOB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and magazines, there is a whole 'other
world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take "product placement', for example.

11 2)2 3)3 4)4
8. IlpounTaiitTe TEKCT. 3aMOMHUTE MPOMYCK (3) OMHUM H3 MPEATIOKSHHBIX TEKCTOBBIX ()ParMEeHTOB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and magazines, there is a whole 'other
world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take 'product placement', for example.

1)1 2)2 3)3 4)4
9. IlpouwnTaiiTe TEKCT. 3aIOIHUTE MPOMYCK (4) OXHUM U3 MPEIUIOKCHHBIX TEKCTOBEIX ()parMeHTOB.

1 — To a certain extent, this would not change a thing.

2 — The hope is to convince people to believe that if they can have the products, then they can have the cool, happy lifestyles of their
heroes, too.

3 — Nowadays, many TV adverts have become more like soap operas with a series of humorous adventures complete with their own
cast.

4 — Some advertising companies even employ 'cool hunters' or marketing professionals to find out for them exactly what young people
find cool.

D1 22 33 44
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§ 1. If you've ever thought that talking to someone was a waste of breath, you might be comforted to know that in some cases you are
right — the words we utter have very little effect on people compared with how we say them and what we are doing when we say them.

§ 2. Recent research has shown that in a presentation before a group of people, 55 per cent of the effect on the audience is determined by
the body language of the speaker, 38 per cent by their tone of voice and only 7 per cent by the actual content of what is being said. Body
language speaks louder than words.

§ 3. So can performance and communication skills really be improved? It would appear so, according to Neuro-Linguistic Programming,
or NLP, which was developed in the 1970s by therapist Richard Bandler and linguistics professor John Grinder. They asked: "What makes the
difference between someone who is competent at something and someone who is excellent?" They examined the behaviour of people
generally considered to be examples of excellence in their respective fields to identify what they were doing consciously (ocoznanno) and
unconsciously. Surprisingly, they discovered patterns of communication which all these high achievers were using to produce consistently
positive results. They found that they were able to copy these strategies and achieve similar success, so they developed a way of teaching
these skills to other people, a method they called Neuro-Linguistic Programming.

§ 4. They have discovered how people achieve mutual understanding, both consciously and unconsciously, by observing the body
language and voice patterns of the person they are talking to. If you're dealing with someone who is painfully shy, you're not going to make a
good connection by overwhelming them with your cheerfulness. By matching someone's behaviour we can gain their confidence, achieve a
good relationship and improve the quality of communication — in other words, we can get on someone's wavelength. NLP practitioners
claim anyone can learn how to do this, and quite quickly. NLP is all about taking one's unconscious, not very highly developed skills and
practising them consciously.

§ 5. Another powerful aspect of NLP is its use of positive thinking. We can become aware of the negative and turn it to the positive. Once
it is framed in a positive way as a goal, the brain can begin to cope with it and then apply itself to achieving that outcome. To put it another
way, if you don't know where you're going, it makes it harder to get there.

10. IIpounTaiite TEKCT U BEIOEPHTE BaDHAHT OTBETA, COOTBETCTBYIOIINH €r0 CONCPIKAHHUIO.

What has recent research into the way people speak shown?

1) Certain kinds of body language create distrust. 2) A person's tone of voice often does not match what they are saying.
3) Failure to communicate well has little to do with what you say.

People (1) ... in the Amazon Basin for 10,000 years when it was "first discovered” by a Spaniard called Don Francisco de Orellana in
1542. He (2) ... for forests of cinnamon and, of course, gold. The Indians promised the Europeans that there was gold because they knew that
as long as the Spaniards needed them as guides, the Indians were safe. In fact it was nearly a year before Orellana and his team finally (3) ...
the junction of the Napo and Amazon rivers. Originally the new river (4) ... Rio de Orellana after its European discoverer. Although the
Spaniards didn't find any gold, they did find the greatest river in the world. However, today we (5) ... the wonderful Amazon rainforests and
it (6) ... that the last remaining rainforests could be destroyed in less than 40 years. Moreover, nearly half of the world’s species of plants,
animals and microorganisms (7) ... over the next 25 years due to rainforest deforestation.

11. IIpouwmraiire TekcT. BriOepuTe OfMH K3 MPEIOKEHHBIX BAPUAHTOB OTBETA. 3aNOJIHUTE MPOoIyck (1).

1) were lived 2) were living 3) live 4) had lived 5) have lived

12. IIpouuTaiiTe TeKcT. BriOepure onuH U3 NPEIIOKEHHBIX BAPHAHTOB OTBETA. 3aIIONHUTE IPOIYCK (2).

1) was looked 2) was looking 3) has been looking 4) has looked 5) looks

13. TIpouuTaiite TekcT. BbIOEpHTE OMH M3 MPEATIOKSHHBIX BApHAHTOB OTBETA. 3AIOIHKUTE MPOIycK (6).

1) is believing 2) believes 3) has believed 4) is believed 5) has been believing

14. IIpouwuraiite TexcT. BoiGepuTe OMH U3 IPEATOKEHHBIX BAPUAHTOB OTBETA. 3alOIHUTE MPOIycK (7).

1) are destroyed 2) destroy 3) have destroyed 4) are destroying 5) will be destroyed

Not many people enjoy having their photo taken at a birthday party or special event. However, taking photos could also be damaging our
ability to remember special moments: A group of experts (1) ... out an experiment in an art gallery. They wanted to see if people remembered
paintings better when they took pictures of them. The first tour guide led one group of people around. As well as learning about the artwork,
they were encouraged to take photographs. A second group had the same tour but weren’t (2) ... to use their cameras. The next day, their
memory was tested to see how much they could remember about the paintings. Although both groups did well in the memory test, the people
who didn’t take photographs remembered more (3) ... to the others. Despite taking photographs, it seems the photographers didn’t (4) ... as
much attention to the paintings. So, although they have photographs to look back at, they don’t have the memories.

15. Kaxoe cnoBo (cioBocoderanue) nporyuieHo Ha nozuuuu (1)?
1) kept 2) made 3) appeared 4) carried 5) led

16. Kaxoe c110Bo (ci1i0BoCOYeTaHKE) MPOIYLIEHO HA MO3ULMH (2)?
1) afforded 2) let 3) resembled 4) provided 5) allowed

17. Kaxoe cioBo (coBocodeTaHue) IpoIyIIeHO Ha To3uimu (3)?
1) compared 2) than 3) added 4) except 5) regarded

18. Kakoe c11oBo (ciioBocoueTaHue) MpoIymeHo Ha no3uuu (4)?

1) waste 2) pay 3) spend 4) concentrate 5) focus
19. IIpouuraiite TekcT. Bomummre 10 1B JHUITHUX CIOBA B MOPAAKE UX NPEABSBICHUS B TEKCTE.

South Africa is one of the most beautiful countries in the world and a favourite destination for them many travelers. If you visit it, make
it sure you stop off in Cape Town. There is so much to see and do, you'll never get bored.
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20. TlepeBenute Ha aHIIMHCKUH SI3bIK GParMeHT NPEUIOKEHHUS, JaHHBII B CKOOKaX.

I had to do all the sewing (BpyuHy10).

21. IlepeBeanTe Ha aHMIMICKUI SA3BIK (HPATMEHT NIPEATOKEHHUS, JAaHHBIH B CKOOKaX.

I signed the contract the (Ha qusx) day.

22. TlepeBenute Ha aHIIMHCKUH S3bIK QparMeHT NPEUIOKEHHUS, JaHHBII B CKOOKaX.

The two candidates applied for the post, but (a1 ogun) of them had the necessary qualifications.

23. Ilpounraiite npemnoxenus. 3amonuaure nponyckn OJHVM cinoBoM, HOAXOAAIINM IO CMBICITY Cpasy JUIS IBYX MPeIOKEeHIH. 3amu-
HIMTe CJI0BO B Oianke orBeToB Tosibko OJIVH pas.

Kelly walked hand in ... with her father on the beach.
Could you lend me a ... with this piano? I need to move it across the room.

Last year I won a (1) ... in a newspaper and the prize was a holiday for two in a well-known Mediterranean resort. It turned out to be
an (2) ... unpleasant experience and one which my husband and I would not like to repeat. Our room overlooked the road, which was
unfortunately being widened at that time, and the noise from the machinery was deafening. The road works went on 24 hours a day and as a
result we suffered several (3) ... nights. So we decided to (4) ... our stay and catch the first available flight home.

24. TIpouwuTaiite TekcT. BoibepuTe momxosiiee M0 CMBICITY CIIOBO M3 TIPEUIOKEHHBIX. B 0TBeT 3anuimmTe ci1oBo B TOi (hopMe, B KOTOPOi
OHO JOJDKHO CTOATH B MpeAoxeHHuH. [IoMHHTe, YTO Kak[oe CIOBO MOXET OBITh MCIIOIBb30BAaHO TOJIBKO OAMH Pa3 U 4TO 3aJaHHYI0 (Gopmy
CJ10Ba HEOOXOMMO U3MEHUTD. 3aroiaHuTe npomyck (1).

SHORT, SLEEP COMPETE, EXTREME

25. IIpouwnraiite TekcT. BriOepuTe nomxoasiiee mo CMbICIy CJIOBO U3 MPEIOKEHHBIX. B OTBET 3amuimTe cJIoBo B ToW (opme, B KOTOPOit
OHO JIOJDKHO CTOSITh B MpeIokKeHUH. [IoOMHUTE, Y4TO KaXK10€e CIOBO MOXKET OBITh HCIIOIb30BAHO TOJNBKO OAMH pa3 M YTO 3aJaHHYIO0 (GopMy
CJI0Ba HEOOXOANMO U3MEHHUTD. 3aIIOJIHUTE MIPOITYCK (2).

SHORT, SLEEP COMPETE, EXTREME

26. IIpouwnraiite Texct. BriOepuTe noxxoasuiee o CMbICIy CJIOBO U3 NPEUIOKEHHBIX. B OTBeT 3amuiure caoBo B ToW Gopme, B KOTOPOit
OHO JOJDKHO CTOSATH B NpEmIoxkeHHH. [IoMHHTE, YTO KakIoe CIIOBO MOXET OBITh MCIIOIB30BAHO TOJIBKO OIMH Pa3 M 4TO 3aJaHHyI0 (Gopmy
CJI0Ba HEOOXOAUMO U3MEHUTH. 3aIl0JIHUTE MIPOIYCK (3).

SHORT, SLEEP COMPETE, EXTREME

27. Tlpouwnraiire TekcT. BriOepuTe noaxoasiiee mo CMbICIy CJIOBO U3 NMPEIOKEHHBIX. B OTBET 3amuiiuiTe cjIoBo B ToW Gopme, B KOTOPOi
OHO JIOJDKHO CTOSITh B MpeIoKeHUH. [IOMHUTE, Y4TO KaXK10€ CIOBO MOXKET OBITh HCIIOJIB30BAHO TOJIBKO OAMH pa3 M YTO 3aJaHHYIO0 (HOopMy
CJI0Ba HEOOXOMMO W3MEHHUTD. 3aIOJIHUTE TPOIYCK (4).

SHORT, SLEEP COMPETE, EXTREME

. TV documentary maker and environmental Campaigner Sir David Attenborough has perhaps done it
. more rather than any other British person to educate the public about the natural world. Fascinated

. by animals since its childhood, he did a degree in Natural Sciences at Cambridge University, and

a few years quite later became a trainee producer at the BBC. In the 1950s, he was one of the

. first people to film animals in their own habitats for television, and far quickly got a lot of positive

. attention because of the quality of his programmes. To being reward Attenborough for his excellence,
the BBC offered him a job such as the head of one of its TV channels, but he wasn’t interested.

. In 1972, he returned to programme-making, and travelled the world as well his projects became

. even more ambitious. A number of newly discovered both plant, insect and bird species have been

0. named in his own honour. He’s thought to be one of the most well-travelled people on the planet.

— 0NN A WN R~

28. IIpouwnraiite Tekct. U3 ctpoku (2) Bemummre OJJHO numnee cioso.
29. Ilpouwnraiite Tekct. U3 ctpoku (3) Bemummre OJAHO nuniaee ciioBo.
30. IIpouwuraiite Texkct. U3 crpoku (4) Bemmumure OJJHO nuiinee cinoso.
31. Ilpouwnraiite Texct. M3 crpoku (5) Bemmmmure OAHO numaee cnoso.
32. IlIpouwuraiite Texkct. U3 crpoxu (6) Beimmumure OJJHO nuiinee cioso.
33. IlIpouwnraiite Tekct. U3 crpoku (7) Bemumure OJJHO numinee cnoso.
34. IIpouwntaiire Tekct. M3 crpoku (8) Bemumure OAHO numaee ciioBo.

35. Ilpouwnraiite Texkct. U3 crpoku (9) Beimumure OJJHO numinee cinoso.
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36. Ilpounraiite Texct. 13 crpoku (10) Bemummte O/JHO numnee cnoBo.

1. ... conclusion, I would like to thank you all for your help.

2. Clare is very optimistic ... her chances of winning a gold medal.

3. The variety of accommodation available ranges ... a studio flat to a four-bedroomed house.
4.
5
6

This flat has a bigger living room than the other one we saw, but I’'m aftraid ... of them has cable TV.

. The first cheese ... probably made in Asia around four thousand years ago.
. A chameleon is a kind of lizard ... skin changes colour to match the colour of its surroundings.

37. Ipountaiite npennoxenue 1. 3anomante npomnyck Tonbko OJJHUM crnoBom, moaxoasmwm mo cmbiciy. CI0BO JOIDKHO COEPKaTh
He Oonee 15 cuMBOIIOB.

38. IIpounTaiite npemnoxenue 2. 3anonanute npomnyck Tonbko OJJHUM crnoBom, mogxoasmmm mo cmbiciy. CI0BO JOIKHO COAEP)KaTh
He Oonee 15 cuMBOIIOB.

39. IIpounTaiire npemnoxenue 3. 3anonaute npomnyck Tonbko OJJHUM crnoBom, moaxoasumm mo cmbicy. CI0BO JOIKHO COAEPKaTh
He Oonee 15 cuMBOIIOB.

40. ITpounraiite mpemnoxkerne 4. 3amonaute npomyck Tonsko OJHNM cnoBom, moaxonsmuM 1o cMbicay. CII0BO JOIDKHO COIEpKaTh
He Oosee 15 cuMBOIIOB.
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